
BACKGROUND 

Marketing has been around for 
centuries, with evidence of trade 
and activities dating back to ancient 
civilizations like the Greeks and 
Romans. However, modern marketing 
as we know it today emerged in the late 
19th and early 20th centuries, when 
businesses began to adopt scientific 
methods and techniques to understand 
consumer behavior and increase sales. 
The development of mass production 
and mass media in the early 20th 
century also led to the growth of 
advertising to promote products and 
services to large audiences. In the latter 
half of the 20th century, marketing 
continued to evolve with the rise of 
digital technologies, allowing for more 
targeted and personalized advertising 
and the growth of e-commerce.

BUSINESS OPERATIONS/BUSINESS MODEL 
MARKETING

CONCEPT Marketing involves identifying and satisfying customers’ 
needs while generating profits for the company. It is a crucial 
component of any business as it helps create brand awareness, 
attract new customers, retain existing ones and increase sales. 
Marketing involves various activities such as market research, 
product development, pricing, advertising, promotions and sales. 
The ultimate goal of marketing is to create value for the customers 
and the business.
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REAL WORLD CONNECTIONS
Due to the high business expenses related to marketing and 
advertising, companies must be strategic when selecting how 
best to market their goods and services. Given all modern forms 
of communication, such as satellite radio, podcasts, Facebook, 
X, and YouTube, along with legacy TV and radio, options are 
endless. A specific GPS-targeted area or event can target 
audiences, so only those devices within the desired radius will 
receive the message. How
a brand captivates and 
maintains a relationship 
with its target audience 
usually proves to hold 
strong brand loyalty. Apple 
products are a great 
example of brand loyalty 
fueled by bold and strategic 
marketing campaigns.


